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HUNGKUANG UNIVERSITY Day The Department of Cultural Design and Marketing
4-year technological program
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1.A minimum of 128 credits is required for graduation

B eit!

(=) @R T HAE 3084 32 pF
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(3) Elective Courses 40 Credits, 40 Hours
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(2)Department required course 58 Credits
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World Art History
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The Introduction to Cultural and
Creative Industries
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Basic Cultural Design(I)

3/3%*

N
Design Sketch

2/2

TR ()
Computer Graphic(I)

2/3%

2 2 &
Y N4

PO

Design Thinking
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Introducation to Marketing
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Design Drawing
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Introduction of Management

2/2

#3+ e
History of Design

2/2

B Rl
Material Application and
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